
 

Chiropractors in San Diego: Market Research & 
Consumer Insights 
Market Segments & Jobs-To-Be-Done 
Chiropractic patients span a range of segments, each with distinct needs and triggers 
driving them to seek care. Key U.S. customer segments include office-bound 
professionals, athletes, seniors, parents (family care), and chronic pain sufferers[1][2]. 
For each segment, we outline typical demographics, psychographics, their 
“jobs-to-be-done” (functional, emotional, social drivers), and pain points prompting 
chiropractic care: 

●​ Office Workers (Desk-Bound Professionals): Demographics: Adults ~25–55, 
often in sedentary office or tech jobs. Psychographics: Value productivity and 
career; frustrated by how constant back or neck pain from sitting impedes work 
and quality of life. Often open to non-surgical solutions that fit a busy schedule. 
Jobs-To-Be-Done: Alleviate chronic back/neck stiffness from long hours at a 
desk[3], improve posture and energy levels, and prevent pain from derailing 
workdays. Pain Points: Tight neck and shoulder muscles, lower back aches, and 
tension headaches due to poor ergonomics[3]. Many just “want to get through the 
day without pain,” regaining focus and comfort at work. 

●​ Athletes and Active Individuals: Demographics: Ranges from student athletes to 
adult fitness enthusiasts and weekend warriors. Psychographics: Highly value 
physical performance, injury prevention, and quick recovery. They tend to be 
proactive about health and open to adjunct therapies. Jobs-To-Be-Done: Speed 
up recovery from sports injuries and enhance performance by improving mobility 
and alignment. Athletes seek any edge to stay in the game and avoid downtime. 
Pain Points: Sports injuries (sprains, strains, tendonitis), limited range of motion, 
or recurring pain that impedes training. Chiropractic is seen as a way to 
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“fine-tune” the body – athletes benefit from improved coordination and faster 
recovery, since adjustments help muscles fire more efficiently[3]. They want to 
heal faster without relying solely on pain meds or invasive procedures. 

●​ Seniors with Mobility Issues: Demographics: Adults ~60+, retirees or older 
workers, often with age-related degenerative issues. Psychographics: Value 
independence and staying active in later years; many are skeptical of surgeries 
or too many drugs. They often seek gentle, safe care to improve daily function. 
Jobs-To-Be-Done: Maintain mobility, manage chronic conditions (arthritis, 
stenosis), and perform daily activities with less pain. Pain Points: Stiff joints, 
lower back or neck pain, balance issues, and fear of losing independence. Many 
seniors hope to avoid becoming “crippled by pain.” Chiropractic offers a 
hands-on, drug-free approach to keep them moving. Indeed, seniors often report 
more confidence in daily activities – like climbing stairs or carrying groceries – 
because restored mobility means less guarding and pain[3]. They desire pain 
relief that helps them play with grandkids, travel, or simply garden without 
constant aches. 

●​ Parents (Family-Focused Care, Including Kids): Demographics: Parents in their 
30s-40s seeking care for themselves, their children, or during pregnancy. This 
includes expectant mothers and pediatric cases. Psychographics: Holistically 
minded, concerned with their family’s long-term wellbeing. They often prefer 
“natural” or preventive healthcare for their kids and may harbor skepticism about 
heavy medications. Jobs-To-Be-Done: For parents themselves: recover from the 
strains of parenthood (e.g. postpartum back pain from pregnancy or lifting 
toddlers). For children: address issues like poor posture, injuries from 
backpacks/sports, or even infant colic. Pain Points: Parents often suffer back or 
neck pain from carrying children or stress-related tension. They also worry about 
kids’ spinal health (scoliosis, sports injuries) and seek gentle solutions. 
Chiropractic care is offered for all ages—from infants to seniors—touting overall 
natural wellness and long-term preventive benefits[4]. For example, some 
parents turn to pediatric chiropractors for infant colic or reflux, hoping gentle 
adjustments will ease their baby’s discomfort (anecdotes abound of colicky 
babies helped by adjustments)[5]. This segment’s emotional driver is the hope of 
a healthy, drug-free family: moms and dads want to stay pain-free to keep up with 
their kids, and they want safe options for their children’s health issues. 

●​ Chronic Pain Sufferers: Demographics: Adults of varied ages (often 30–65) with 
long-standing pain conditions – e.g. chronic low back pain, sciatica, fibromyalgia, 
old injuries that never fully healed. Psychographics: Tired and frustrated with the 
medical system; many have “tried everything” (painkillers, injections, even 
surgeries) with limited success. They may be skeptical but also desperate for 
relief. Jobs-To-Be-Done: Find lasting pain reduction and get back to a normal life 
when standard therapies haven’t worked. They seek someone who will finally fix 
the issue or manage it better. Pain Points: Daily pain that limits their activities 
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(e.g. can’t sleep, can’t play with their kids or exercise). Emotional pain points 
include fear that they’ll never get better and frustration with side effects of 
medications. Often, these patients crave a natural solution and a sense of control 
over their health. As one chiropractic clinic observes, chronic pain patients “want 
more than temporary relief – they want to trust their body again without bouncing 
between medications or injections”[6]. Chiropractic’s appeal is in its holistic, 
hands-on approach that might succeed where conventional care hasn’t, offering 
hope of finally “getting my life back.” 

(Another notable segment is Accident & Injury Patients, such as those with whiplash 
from car accidents. They often overlap with chronic pain sufferers but have acute 
trauma. These patients, sometimes referred by personal injury attorneys or doctors, 
seek chiropractic for rehabilitation of neck and back injuries after accidents. They need 
documentation and gentle care to recover mobility. For brevity, we note this segment but 
focus on the primary groups above.)[7] 

Each segment has distinct “jobs-to-be-done” – from an office worker’s need to sit 
pain-free through a workday, to an athlete’s drive to boost recovery, a senior’s wish to 
remain independent, a parent’s desire for healthy kids, or a chronic pain sufferer’s hope 
to reclaim normal life. Despite differences, common themes emerge: they all seek pain 
relief, better function, and a solution that feels safe, natural, and aligned with their 
lifestyle (not just more pills or invasive procedures). 

Voice of Customer (VoC) & Beliefs 
To understand these customers deeply, we mined forums (Reddit threads, parenting 
communities), social media discussions, and reviews for raw, unedited quotes about 
chiropractic. These reveal fears, hopes, frustrations, prejudices, and success stories in 
customers’ own words. We organize the findings into key VoC categories from the 
research framework: Attitudes & Beliefs, Experiences with Existing Solutions, Hopes & 
Dreams, Failures & Horror Stories, Outside Forces, and Prejudices. 

Attitudes & Beliefs (Perceptions of Chiropractic) 
●​ “You should NOT go to a chiro… They’re dangerous AF and you can end up 

worse than you went in.”[8] – Fearful/Skeptical Attitude: Some people genuinely 
believe chiropractic is outright dangerous, echoing warnings they’ve heard. This 
quote from a chronic pain forum highlights an extreme fear that visiting a 
chiropractor could cause harm. There is a contingent that views chiropractors as 
“quacks” or not real medicine – e.g., “Because chiropractic is quackery which can 
also be dangerous.”[9] Such individuals often lump chiropractors with 
pseudoscience, worrying about safety (especially of neck manipulations). 

●​ “Chiropractors are charlatans, often are harmful, and ultimately are not qualified 
to treat any medical condition.” – Hostile Belief: This blunt statement (from a 
highly upvoted online opinion) encapsulates the outright rejection some have, 
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painting all chiropractors as frauds. It reflects a prejudice that chiropractors lack 
medical legitimacy, a viewpoint sometimes encountered in skeptic communities. 

●​ “I’m having a hard time because I truly love chiropractic and I’ve seen how it has 
changed my life. Chiropractic helped me get out of excruciating pain…”[10] – 
Positive Belief: In stark contrast, passionate advocates sing chiropractic’s 
praises. This person’s testimony shows genuine gratitude and belief in the 
efficacy of adjustments, having experienced life-changing relief. Such believers 
become evangelists, often defending chiropractic to skeptics. 

●​ “There are things you go to a doctor for and things you can go to a chiro for.”[11] 
– Pragmatic Attitude: Many consumers hold a balanced view: they see 
chiropractors as helpful for certain musculoskeletal issues but not a cure-all. In 
the same discussion, one user explains how an MD and physical therapist 
couldn’t relieve their back pain, but “the chiro helps my lower back pain more 
than the MD and PT combined.”[11] Yet, they acknowledge severe cases (like 
their wife’s need for spinal fusion surgery) are beyond what a chiropractor can 
do. This pragmatic segment believes chiropractic “works” for back pain and 
routine issues, but they maintain a clear boundary with what they consider real 
medical needs. 

●​ “I feel like the chiropractor is helping me… mine told me about a bunch of 
stretches and I haven’t had a major issue since.”[12] – Growing Trust: Others 
describe initial skepticism turned into trust after seeing results. They appreciate 
when chiros integrate exercise/stretch advice (bridging towards physical 
therapy), which enhances credibility. The sentiment often becomes “I didn’t 
believe it before, but now I’m a convert because it worked for me.” 

Experiences with Existing Solutions (Chiro vs. Alternatives) 
●​ “I went to a doctor, then to a PT, then to a chiro. The chiro helps my lower back 

pain more than the MD and PT combined.”[11] – A common story: patients often 
try standard medical routes first (primary care, pain meds, physical therapy). 
When those provide incomplete relief, they turn to chiropractic as a last resort – 
and are sometimes surprised that spinal adjustments finally gave them relief. 
This quote highlights someone’s direct comparison: in their case, the chiropractic 
adjustments succeeded where conventional medicine did not, at least for back 
pain. 

●​ “Can confirm, I live in pain because of a chiropractor, I recommend physical 
therapy, it takes a while but they actually help.”[13] – On the flip side, some have 
experiences where chiropractic not only failed to help but allegedly caused 
lasting harm. This individual now advocates physical therapy over chiropractic, 
suggesting that exercise-based rehab “actually helps” in the long run. It 
underscores a narrative where chiropractic is viewed as a quick fix that didn’t 
address the root cause (or made it worse), whereas PT’s active approach did. 
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●​ “My chiropractor made a big deal about my mild scoliosis… I just want to be pain 
free… I’ve had pool therapy, land therapy…” – Many chronic pain sufferers cycle 
through multiple solutions: massage, acupuncture, medications, injections, etc. 
They often discuss what worked or didn’t. For example, some say “I tried 
everything (massage, yoga, pain pills) and the only time I got real relief was after 
an adjustment.” Others have the reverse story, where nothing changed until they 
did targeted exercise. Overall, these conversations reveal that patients compare 
chiropractic to massage, physical therapy, surgery, or just living with the pain. 
Some perceive it as gentler and more holistic than surgery or drugs, while others 
see it as less effective than an exercise regimen. 

●​ “No chiro could have helped her – she needed a surgeon.”[14] – This kind of 
comment acknowledges limits: people share which conditions are appropriate for 
a chiro vs. an MD. For instance, herniated disks with neurological deficits, 
fractures, or severe structural issues are generally seen as outside chiropractic’s 
scope. Patients with experience often advise others: “If it’s just muscular or 
alignment, try a chiropractor; if it’s something like a torn ligament or serious 
pathology, go to an orthopedic or surgeon.” This peer advice shapes newcomers’ 
decisions. 

●​ In parenting forums, comparisons arise like: “My baby’s pediatrician just gave 
reflux meds for colic. People say a chiro could help but I’m not sure – should I 
just stick with what the MD said?” Here, existing solution (pediatrician’s advice, or 
gripe water, etc.) is weighed against the anecdotal reports that a chiropractor 
might fix infant issues. The experiences with existing solutions category often 
shows chiropractic framed as an alternative when mainstream solutions feel 
unsatisfactory (e.g., pain pills just “masking symptoms” or doctors saying 
“nothing more can be done”). This mindset drives many toward trying a 
chiropractor out of either frustration or curiosity. 

Hopes & Dreams (Customer Aspirations in Their Words) 
●​ “I just want to be able to play with my kids again without pain.” – This heartfelt 

hope, commonly expressed in testimonials and forums, captures the emotional 
dream of many chiropractic patients. Whether it’s a dad with chronic back pain or 
a mom with neck issues, their ultimate dream is to get their normal life back – to 
lift their child, enjoy hobbies, sleep through the night, and not be sidelined by 
pain. 

●​ “I’m skeptical of quick fixes, but I crave a natural solution that makes me feel 
whole again.” – This paraphrases a core sentiment: patients hope for a natural, 
holistic fix to their problems. Many explicitly say they want to avoid surgery or 
long-term drug dependence. Their dream outcome is to heal in a way that aligns 
with their values (healthy, non-invasive, “fix the problem at the source”). For 
example, a health-conscious consumer might say: “I want to stay active and 
pain-free into old age, and do it naturally – no more pills that just cover it up.” 
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Chiropractic, in their view, fulfills the dream of a body that can heal itself with 
some manual help, allowing them to live fully. 

●​ “I’ve been to so many doctors. If this chiropractor can fix me, it would be a 
miracle.” – There’s often a mix of hope and desperation. People speak of 
chiropractic in almost wishful terms: after a long journey of failed treatments, they 
dream that chiropractic will be the one that “finally works.” This is evident in posts 
where chronic pain patients say they are “really hoping this chiropractor will help 
me avoid surgery” or “praying this works because I can’t take it anymore.” The 
language of hope (“maybe I’ll get my life back,” “maybe I can run again,” “maybe 
I’ll sleep through the night”) is prevalent. 

●​ Success stories feed these dreams: For instance, one reviewer exclaims, “My 
first visit... was great. Wonderful sleep that night & awoke… recalling optimum 
postures and movements.”[15] This suggests the dream state achieved – 
immediate improvement in sleep and body awareness. Reading such stories, 
prospective patients dream of their own “wonderful night’s sleep” after finally 
fixing their back. 

●​ In summary, the hopes and dreams voiced by chiropractic patients center on 
getting back to the activities and life they love (whether that’s playing with 
children, training for a marathon, or simply living independently) and doing so in a 
way that feels natural and empowering. They often say things like “I want to fix 
the problem, not just mask it” – underlying a hope for true healing. Another core 
desire is self-reliance: they dream of a body that is strong and aligned, so they 
aren’t constantly relying on doctors or meds – a sentiment of freedom and 
normalcy. 

Failures & Horror Stories (Negative Experiences) 
●​ “Chiro made me much worse and I still haven’t been able to get back… I can 

hardly carry or lift anything. …I’ve had severe back pain since I was very young 
and all chiro did was make it worse.”[16] – This chilling account comes from a 
patient who loved backpacking but says a chiropractic treatment aggravated their 
condition so badly that the hobby is now impossible. They describe being unable 
to walk for months after a bad adjustment, though over years they’ve partially 
recovered. This is a prime example of a horror story that circulates and terrifies 
others. It highlights the worst-case fear: not only can a chiropractor fail to help, 
they might cause new injuries or exacerbate pain. 

●​ “I was given a sciatic injury from a chiro in my early 20's. Couldn't even drive my 
car for two months.”[17] – Another user’s nightmare: a young person seeking 
help but ending up with a new debilitating injury (sciatic nerve damage) attributed 
to an aggressive adjustment. These kinds of stories often spread virally (“friend 
of a friend” anecdotes), fueling the public’s wariness. 
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●​ “Thank goodness I never let a chiro touch me – my cousin did and ended up in 
the ER.” – While not a direct quote from above, this sentiment is commonly 
encountered in threads. People recount second-hand horror stories: strokes after 
neck adjustments, paralysis, torn arteries, etc. For instance, one Redditor warned 
“sooooo many horror stories of adults and children getting paralyzed. Not worth 
the risk AT ALL.”[18] Such extreme (and rare) outcomes cast a long shadow. 
Even if statistically infrequent, the prospect of a stroke or paralysis from a bad 
neck crack is a fear that sticks in people’s minds. 

●​ Failed expectations: Some horror stories are less dramatic but very frustrating – 
e.g., “I spent $3,000 on a year-long treatment plan and felt no different at the 
end.” Patients talk about getting “sold” long packages or going for dozens of 
visits without improvement. Feeling scammed or let down becomes their horror 
story. One person might write, “He kept me coming 3 times a week for months. 
My wallet was lighter but my pain was the same.” This financial or emotional 
betrayal – the sense of wasted time and hope – is another kind of failure people 
share. 

●​ Mixed outcomes leading to caution: “I’ve had a couple of exceptional 
chiropractors that helped… and some that put the hurt on me and reversed my 
progress. Not something I do anymore!”[19] – This quote shows someone who 
experienced both good and bad chiropractors. The bad experiences were 
enough that they swore off chiropractic entirely (“not something I do anymore”). It 
underlines the variability in practitioner skill and how one bad incident can 
overshadow the good. 

Collectively, these horror stories and failures emphasize major pain points in trust: fear 
of injury, feeling tricked or over-treated, and inconsistent quality. They highlight why 
some prospective patients hesitate – these are the cautionary tales at the back of their 
mind. 

Outside Forces (Influence of Others on Decision) 
●​ “We have been told by everyone and their aunt to bring our baby to a 

chiropractor… They swear by it for babies with colic.”[20] – Encouraging Outside 
Voices: In some communities (especially holistic or mommy groups), there’s 
strong word-of-mouth pushing people toward chiropractic. New parents often 
hear from friends, family, even midwives: “Oh, your baby has colic? My friend’s 
baby was cured by a chiropractor!” This can create peer pressure to try it. In this 
example, multiple acquaintances and even a hospital midwife recommended an 
infant chiropractor – a powerful influence making the parents seriously consider 
it, despite their own apprehension. 

●​ “We asked our GP and she said she doesn’t know if it would help… she’s not a 
chiropractor so can’t recommend/not recommend.”[21] – Neutral/Uninformed 
Medical Opinion: Sometimes an outside force is a trusted physician’s advice. In 
this case, the family doctor didn’t endorse chiropractic but also didn’t condemn it 
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– she essentially bowed out of the decision. This non-committal stance (“I can’t 
say yes or no”) leaves patients to decide on their own or heed other voices. Many 
doctors, when asked about chiropractic, will either cautiously acknowledge it (“it 
might help some back pain, just be careful”) or discourage it. That advice (or lack 
thereof) plays into patient choices. 

●​ “My orthopedic surgeon told me absolutely do not let a chiropractor touch my 
neck.” – Some individuals report their specialists strongly warned against 
chiropractic (especially neck manipulation). These authoritative outside voices 
(often MDs) instill fear. Patients often cite, “My doctor said chiropractors can 
make herniated discs worse,” or as in a Reddit thread, an MD saying 
“chiropractors are inherently dangerous and all adjustments are traumatic.”[22] 
Such statements from figures of authority (doctors, family members who are 
nurses, etc.) serve as outside forces that discourage people from trying or 
continuing chiropractic. 

●​ “My spouse thinks it’s quackery, so I had to convince him to let me take our son.” 
– Family opinions can heavily influence decisions. If a husband or wife strongly 
believes “chiropractic isn’t real medicine,” it might prevent the other from seeking 
care, or cause domestic debates. On the other hand, some share that a relative 
encouraged them: “My mom kept nagging me to see her chiropractor and I finally 
gave in.” These personal influencers (spouses, parents, close friends) often tip 
the scale, either by instilling doubt or by offering a success story that gives hope. 

●​ “See a real doctor – chiropractors have paralyzed and killed people. Don’t let one 
touch your infant.”[23] – Here an online commenter responds to a parent asking 
about colic, vehemently acting as an outside force of dissuasion. This quote 
encapsulates the fear-mongering rhetoric that floats around: painting 
chiropractors as not “real” doctors and highlighting worst-case outcomes. Such 
outside forces (often strangers on forums or social media) can be influential, 
especially to someone already unsure. They amplify existing fears by invoking 
the ultimate outside authority – the concept of a “real doctor” vs an impostor. 

In summary, outside forces range from strong advocates (friends/family who swear by 
chiropractic) to adamant naysayers (medical professionals or online voices warning 
against it). These forces often put the patient in a crossfire of opinions. A person might 
literally be hearing two narratives: “It helped me so much, you have to try it!” and “Don’t 
do it, it’s dangerous!” – making the decision emotionally charged. For chiropractors 
marketing their services, understanding these external influences is key (e.g., 
addressing the common “my doctor said it’s unsafe” concern up front, or leveraging 
happy patient referrals to counter the fear). 

Prejudices & Myths (Stereotypes About Chiropractic) 
●​ “Chiropractic isn’t real medicine, it’s just cracking backs.” – This is a pervasive 

stereotype often encountered. Many people reduce chiropractic to the image of a 
fraudulent back-cracker providing placebo at best. The phrase “just cracking 
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backs” comes up frequently (in Reddit discussions, someone might say “All they 
do is crack your back and take your money”). This prejudice belittles the field as 
unscientific. Chiropractors themselves note frustration with this myth: one even 
posted how an MD dismissed adjustments as “inherently traumatic” and 
suggested it should be considered assault[22]. The “not real medicine” label 
stems from the profession’s origins outside conventional medicine and the lack of 
prescription rights, etc. It remains a hurdle in credibility. 

●​ “They’re fake doctors / not real doctors.” – As seen in the Chiropractic Hate 
thread, being called a “fake doctor” is a common slur towards chiropractors[24]. 
This prejudice implies that DCs lack legitimate training or knowledge (ignoring 
their doctoral education). It’s rooted in ignorance of chiropractic schooling and in 
the historical antagonism from the medical community. Patients influenced by this 
stereotype may feel: “Why should I pay someone who isn’t even a real doctor? 
They probably don’t know what they’re doing.” 

●​ “Chiropractors think they can cure everything.” – Another stereotype is that 
chiropractors overreach, claiming to fix issues well beyond back pain. This 
comes from some in the field historically making dubious claims (e.g., curing 
colic, asthma, or even diseases by adjusting “subluxations”). Skeptics often say 
“They believe they can cure any illness by cracking your spine – it’s a cult!” For 
example, a Redditor noted “I’ve known one who literally believed they can cure 
any disease.”[9] Such anecdotes fuel the prejudice that chiropractors are 
delusional or dishonest. Consequently, a potential patient might worry: “Are they 
going to try to sell me on fixing my allergies by aligning my back?” This wariness 
is an obstacle. 

●​ “It’s all about the money – they’ll keep you coming forever.” – Many people 
harbor the notion that chiropractors intentionally get patients “hooked” on endless 
visits. “Once you go, you have to keep going for life” is a commonly heard 
warning. This comes from experiences where chiropractors recommended very 
long treatment plans or maintenance care. As one commenter jadedly put it, 
“Chiros just want you on a membership plan, coming in weekly even if you feel 
fine – it’s a business.” While preventive care is a genuine philosophy in 
chiropractic, outsiders interpret it cynically as a money-grab. This prejudice 
makes some resist even trying it, lest they get “trapped.” 

●​ “Chiropractic is dangerous pseudoscience.” – Combining several prejudices: the 
idea that not only is it fake, it’s harmful. For instance, the fear of stroke from neck 
adjustments is almost mythologized now. So people might say “Chiropractors are 
quacks and can actually kill you by causing a stroke.” This belief is bolstered by 
sensational media or isolated cases. The stroke fear is a big one – some won’t 
ever consider a chiropractor because “I heard about someone who had a stroke 
after an adjustment.” Even though scientific evidence for causation is 
inconclusive (no strong proof of a causal link, but also not definitively 

https://www.reddit.com/r/Chiropractic/comments/1lcsd5m/chiropractic_hate/#:~:text=aren%27t%20into%20it%2C%20don%27t%20think,know%20there%27s%20not%20changing%20these
https://www.reddit.com/r/Chiropractic/comments/1lcsd5m/chiropractic_hate/#:~:text=profession,conversation%20is%20going%20convince%20them
https://www.reddit.com/r/NoStupidQuestions/comments/5ezbyc/why_do_doctors_always_say_not_to_go_to_a/#:~:text=Reddit%20www,they%20can%20cure%20any


exonerated[25]), the prejudice holds strong. It’s less a rational risk assessment 
and more a memetic fear that has entered public consciousness. 

●​ “They just do what a PT does, but less safely.” – A segment of people (often 
those who favor physical therapy) carry this bias. As one physical 
therapy-oriented source claimed: “Chiropractic care seeks to manage pain with 
passive treatments while physical therapy promotes active treatments, making it 
much more effective.”[26] The stereotype here is that chiros only pop joints 
(passive, quick fix) whereas PTs do exercise (active, lasting fix). So the prejudice 
is chiropractic is at best a temporary bandaid and at worst risky, whereas PT is 
the proper, modern approach. This isn’t universally true (many chiropractors 
incorporate rehab exercises), but the perception exists. It can cause prospective 
patients to feel guilty or foolish for choosing a chiropractor over a physiotherapist, 
as if one is legitimate and the other is not. 

In summation, prejudices about chiropractic – that it’s unscientific, not real healthcare, 
potentially dangerous, and financially motivated – are widespread attitudes that 
chiropractors must overcome in messaging. These beliefs explain why some consumers 
need a lot of education and reassurance before they’ll book an appointment. They also 
highlight opportunities: addressing myths head-on (e.g., explaining that the “cracking” is 
actually gas release in joints and not bones breaking, or that chiropractors do go 
through extensive training) can help disarm skeptics. Understanding these biases is 
crucial for any chiropractic practice when crafting communications or handling patient 
objections. 

Competitor Intelligence 
The chiropractic market – both nationally and in San Diego – features a mix of large 
franchise clinics, local family practices, and niche specialists. Analyzing leading 
competitors reveals common offerings, pricing models, marketing hooks, and 
positioning strategies. 

National Chiropractic Chains: The most prominent is The Joint Chiropractic, a 
nationwide franchise known for its walk-in clinics and membership model. The Joint 
emphasizes convenience and affordability: it bills itself as “a nationwide network of 
chiropractors delivering quality, affordable, convenient chiropractic to families.”[27] In 
San Diego county alone, The Joint has 15+ locations, often in shopping centers for easy 
access[28][29]. 

●​ Offers/Pricing: The Joint’s model foregoes insurance and instead offers low-cost 
plans. For example, “$29 First Visit Special” (includes consultation and 
adjustment), single visits around $45–$55, and monthly wellness plans 
(~$69/month) that bring the per-visit cost down to <$25[30][31]. This subscription 
approach encourages regular visits and steady revenue. One franchise page 
notes monthly memberships at $69 for adults and $39 for youths, typically 

https://pmc.ncbi.nlm.nih.gov/articles/PMC3506737/#:~:text=Assessing%20the%20risk%20of%20stroke,also%20absent%20for%20no%20association
https://osptclinic.com/ospt-physical-therapy-newsletters/physical-therapist-or-chiropractor/#:~:text=back%20pain%2C%20physical%20therapy%2C%20chiropractic%2C,it%20much%20more%20effecting
https://www.thejoint.com/#:~:text=Chiropractor%20,affordable%2C%20convenient%20chiropractic%20to%20families
https://www.thejoint.com/san-diego#:~:text=Chiropractors%20Near%20Me
https://www.thejoint.com/san-diego#:~:text=1
https://www.thejoint.com/plans-pricing#:~:text=Affordable%20chiropractic%20care%20is%20our,visit
https://thejointfranchise.com/research/joint-chiropractic-franchise/#:~:text=Monthly%20memberships%20begin%20at%20%2469,%E2%80%9D%20Ready


covering four adjustments per month[32]. Such pricing undercuts many traditional 
clinics. 

●​ Positioning/Funnel: The Joint heavily promotes no-appointment necessary, 
extended hours, open weekends, etc., targeting busy individuals who want quick 
relief without hassle. They often use a “pain to maintenance” funnel: attract 
patients with a low-cost initial relief visit, then upsell to a wellness maintenance 
plan. Their CTA in ads is often “Walk-ins Welcome – $29 Initial Visit” or similar. 
The convenience angle (multiple locations, short wait times) is a key 
differentiator. They position chiropractic like a gym membership or oil change – a 
routine wellness habit. 

●​ Marketing Hooks: Simplicity and accessibility are The Joint’s hook. Online, they 
advertise, “Affordable chiropractic care is our mission”, highlighting those low 
fees[30]. They also appeal to families – e.g., offering plans for additional family 
members at discount. The franchisor boasts building “the largest active member 
base” through these packages[32]. In essence, The Joint’s strategy is to remove 
barriers (cost, scheduling) that often stop people from seeing chiropractors. 

Another growing chain is 100% Chiropractic, which has multiple locations in California 
including San Diego. Their approach blends traditional adjustments with wellness 
services (sometimes offering supplements, massage, etc.). 100% Chiropractic markets 
a more comprehensive family wellness vibe. They state: “100% Chiropractic provides 
care for people of all ages—from infants to seniors. We believe in overall natural 
wellness care and long-term corrective care…”[4]. This messaging appeals to 
health-conscious families looking for a one-stop holistic solution. 

●​ Offers: Many 100% Chiropractic offices advertise a $21 or $29 New Patient 
Special (or similar low first-visit fee) which covers exam and first adjustment. 
They do use insurance if available, but also promote family plans. It’s common to 
see offers like “Kids get free adjustments with paying adult on wellness plan” or 
package deals for prenatal care. 

●​ Positioning: They highlight personalized care and often feature their local doc’s 
personality. For instance, on their site they emphasize treating each patient 
individually, aiming to get “their bodies to 100%”[33]. They integrate massage 
therapy, stretch therapy, and even nutrition counseling as part of their 
services[34][35], positioning themselves as a “natural healthcare clinic” rather 
than just back-pain fixers. This broader wellness positioning differentiates from 
The Joint. 

●​ Marketing: 100% Chiropractic’s marketing often includes community outreach 
(workshops, participating in local fitness events). Online, they tout high Google 
ratings and patient testimonials (“4.6 Google Rating based on 4,811 reviews” for 
one location)[36]. They still use classic CTA like “Appointment Request – Call 
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now” but may also run Facebook ads highlighting things like “family plans” or 
“pregnancy chiropractic”. 

Local San Diego Competitors: San Diego has numerous independent chiropractors and 
small groups. A few notable ones and their angles: 

●​ Chiropractique – A well-known wellness clinic in San Diego branding itself as 
“San Diego's Best Chiropractor Wellness Clinic”. They combine chiropractic, 
acupuncture, and massage under one roof[37]. Their positioning: “We strive to 
provide industry-leading value and a 5-star patient experience.”[38]. This 
integrative approach and premium service experience targets a slightly upscale 
market looking for spa-like wellness (not just a crack-and-go). They likely charge 
higher per session but sell packages including multiple modalities. Their 
marketing is lifestyle-oriented, selling relaxation and self-care along with pain 
relief. 

●​ Inner Balance Institute – A local clinic focusing on chronic pain, advertises spinal 
decompression, physiotherapy, and massage alongside chiropractic[39]. This 
indicates a positioning toward more complex back pain cases (like herniated 
discs), using advanced equipment (decompression tables) and rehab exercises. 
Such clinics compete by being more like a chiro-physical therapy hybrid, 
potentially attracting those who want a comprehensive rehab plan rather than a 
quick adjustment. They often use the hook of specialized technology or 
techniques (e.g., “IDD Therapy” or “DRX9000 decompression”) to stand out. 

●​ Sports Chiropractic Centers: San Diego has a big sports community, so several 
practices cater to athletes. For example, “San Diego Sports Chiropractic & 
Rehab” or “Catalyst Performance Care” (hypothetical names) emphasize sports 
injury treatment, ART (Active Release Technique), and rehab exercises. Their 
offers might include a free injury screening or partnerships with local gyms. 
Marketing focuses on pain recovery and performance (“Get back in the game 
faster,” “Optimize your movement”). These clinics position their chiros as experts 
with additional certifications in sports medicine or kinesiology. 

●​ Family/Upper Cervical/Specialty Clinics: There are also niche specialists – e.g., 
NUCCA or upper-cervical chiropractors (like Intouch Chiropractic in SD) who only 
adjust the neck with very precise techniques. They target people with migraines, 
vertigo, or those afraid of traditional “popping.” Their positioning is as high-tech, 
gentle specialists (they might use before/after X-rays to show alignment 
changes). They often charge a premium and may not do free consults, instead 
leveraging patient referrals and success stories (e.g., resolving someone’s 
long-term migraines). Their marketing is niche: targeting specific conditions and 
highlighting their unique method. 

Common Offers & Funnels: Reviewing San Diego chiropractor websites reveals 
prevalent marketing offers: - Free Consultation: Many clinics offer a no-cost initial 
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consult to draw in prospects. For example, “We provide a FREE consultation to 
determine your needs… after that a comprehensive exam”[40]. This lowers the barrier 
for skeptical patients to come talk. It’s often advertised via website banners or Google 
Ads. - New Patient Special: If not free, a low flat fee is common. E.g., “$99 Exam + 
Treatment, includes 1-hr massage or follow-up adjustment”[41] or “$49 new patient 
exam voucher”[42]. These loss-leader deals are heavily promoted in online ads and 
Facebook offers, aiming to get people in the door. One San Diego ad offered “$25 for 
Consultation, Exam & X-rays (worth $150)”[43] – emphasizing savings. The expectation 
is to convert the patient to a care plan after this intro visit. - Insurance Accepted vs. 
Cash: Some clinics compete on being insurance-friendly (stating “we accept XYZ 
insurance” to attract those who want coverage used), while cash-based clinics compete 
on transparent pricing or membership value. In San Diego, a lot do accept insurance but 
also have time-of-service cash discounts. 

Advertising Messaging – Hooks & CTAs: Analyzing Facebook Ad Library and Google 
Ads for chiropractors yields common messaging patterns: - Pain-Specific Hooks: Many 
ads call out specific conditions: “Suffering from Sciatica or Pinched Nerve? Get Relief 
Today – Call XYZ Chiropractic”, or “Headaches? Neck Tension? We can help.” They 
address a pain point directly, then present the clinic as the solution. This aligns with 
advice that effective ads “speak directly to a common problem (back pain, neck pain, 
headaches) and position the chiropractor as the solution”[44]. - Special Offer CTAs: As 
mentioned, phrases like “$XX New Patient Special – Book Now!” are prevalent. 
Example: “🌟 New Patient Special: Exam, Consultation + First Adjustment only $37! 🌟 
Click to claim.” These create urgency and a clear action. An analysis of ads noted that 
high-performing chiro Facebook ads often highlight a compelling patient special 
(discounted exam or free consult) as a strong call-to-action[45]. - Unique Selling 
Proposition: Some ads focus on what sets the clinic apart. For instance, “Offering gentle 
instrument adjusting – no cracking!” to appeal to those fearful of manual adjustments, or 
“Dr. X is the only Board Certified Sports Chiropractor in the area” for authority. One 
example from an industry blog: highlighting “special techniques used during the initial 
exam” to intrigue viewers[46]. In practice, a local ad might say “Featuring FDA-cleared 
spinal decompression for herniated discs – find out if you’re a candidate (Free consult).” 
This draws those specific cases in. - Social Proof & Reviews: It’s common to see 
testimonials or ratings used in ads: “⭐⭐⭐⭐⭐ ‘I got my life back thanks to XYZ 
Clinic’ – Actual Patient.” Some clinics mention awards (e.g., “Voted Best Chiropractor 
2025 in San Diego Reader”). According to marketing analyses, showcasing positive 
testimonials and awards in ads reassures potential clients of the chiropractor’s expertise 
and results[47]. - Imagery and Video: Chiro ads often use images of smiling families or 
athletic individuals stretching pain-free. A trend on social media is using actual 
adjustment videos (the “pop” draws attention). One marketing source noted an example: 
a video of a woman getting adjusted with sound, which was “attention-grabbing to say 
the least,” leveraging a bit of ASMR appeal[48]. Such videos of loud cracks often go 
viral and double as ads (with captions like “Watch how we helped this patient – your 
relief could be next!”). However, many ads stick to a friendly photo of the doctor or a 
model holding their back in pain (the classic red pain flash graphics). - Recurring CTA 
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Elements: “Call now,” “Book Online,” “Limited slots,” etc. Chiropractors frequently stress 
that appointments are available quickly: “Same-day appointments available!” or 
“Walk-ins welcome” in ads to reduce friction. They also use seasonality: e.g., posts like 
“Tech Neck from working at home? Come in this October for a posture check – free!” 

Competitive Positioning Themes: From the intelligence gathered, a few positioning 
approaches dominate: 1. Convenience/Affordability Leader: e.g., The Joint – no frills, 
easy and cheap. 2. Comprehensive Wellness Center: e.g., Chiropractique or 100% 
Chiropractic – multi-service, whole-family wellness, one-stop-shop. 3. Specialist/Expert 
Clinician: e.g., upper cervical specialist or sports chiropractor – targeting specific issues 
with advanced training. 4. Tech & Rehab Focused: e.g., Inner Balance – blending 
chiropractic with physical therapy modalities, appealing to those who want a clinic that 
provides exercises and modern equipment (often to compete directly with PT clinics). 

These competitors also reveal what offers and messaging resonate in the market: low 
entry price, pain-specific promises, natural drug-free relief, and family-oriented care are 
recurrent. Many San Diego chiropractors also lean into the city’s active lifestyle culture: 
marketing chiropractic as part of “staying fit, surfing, hiking pain-free in San Diego.” 

Finally, examining competitor funnels, it’s clear that lead generation through online ads 
and social media is key. Facebook Ad examples compiled by a marketing firm noted 
that successful chiro ads use benefit-driven headlines, strong calls-to-action, and target 
specific demographics/conditions[49]. For instance, a clinic might run one ad targeting 
young professionals with “Achy from the office? We fix posture!” and another targeting 
older folks with “Get back to golf without back pain.” This segmented messaging mirrors 
the segments we identified. 

In summary, the chiropractic competitive landscape in San Diego is vibrant. Competing 
clinics differentiate by convenience, scope of services, or specialization, but they 
commonly use enticing offers and pain-relief promises in advertising. A new practice 
entering this market (or an existing one refining its marketing) should consider how to 
position against these approaches – whether to beat the big chains on personalized 
service, or match the wellness centers on integrated care, etc. And importantly, craft 
marketing that leverages what’s working (clear specials, testimonials, addressing 
specific needs) while standing out with an authentic brand voice. 

Scientific & Regulatory Evidence 
Any persuasive copy in healthcare must be grounded in evidence and compliant with 
regulations. Here we summarize the scientific evidence on chiropractic effectiveness 
and outline key regulatory/ethical guidelines for advertising chiropractic services. 

Effectiveness of Chiropractic Care: What Studies Show 

Chiropractic has been studied most for low back pain, neck pain, and headaches, with 
growing but mixed evidence. Major medical organizations now acknowledge it as an 
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option for certain conditions, especially as part of non-pharmacological pain 
management: 

●​ The American College of Physicians (ACP) in 2017 released clinical guidelines 
for low back pain recommending first using non-drug treatments like heat, 
massage, acupuncture or spinal manipulation for acute pain (moderate 
evidence)[50], and similarly considering spinal manipulation for chronic back pain 
alongside exercise, tai chi, yoga, etc. (as a low-quality evidence option)[51]. This 
was a significant nod from a mainstream authority that spinal manipulative 
therapy (SMT), a core chiropractic technique, has a role in standard care before 
turning to medications or surgery. 

●​ A comprehensive 2017 systematic review and meta-analysis in JAMA focused on 
acute low back pain found that spinal manipulative therapy was associated with 
modest improvements in pain and function at up to 6 weeks, compared to sham 
or no treatment[52]. The improvements were on average small but statistically 
significant, and importantly, harms were minor and transient (temporary muscle 
soreness, etc.)[52]. In practical terms, spinal adjustments worked about as well 
as NSAIDs or muscle relaxants for short-term relief, but without drug side effects 
– a point often highlighted in chiropractic circles. 

●​ A landmark 2018 trial published in JAMA Network Open (Goertz et al. 2018) 
studied 750 active-duty military personnel with back pain. It found that adding 
chiropractic care to usual medical care resulted in greater pain relief and 
reduction in disability than usual care alone[53]. After 6 weeks, the 
chiropractic+medical group reported less pain intensity, better function, higher 
satisfaction with care, and needed less pain medication than the group that got 
medical care only[54]. No serious adverse events were reported. This large trial 
supports that chiropractic, when combined with conventional care, can enhance 
outcomes for low back pain. (Notably, the differences, while statistically 
significant, were moderate in magnitude[55] – a reminder that chiropractic is a 
piece of the puzzle, not a magic cure.) 

●​ Neck pain and headaches: Research is a bit less extensive than for low back 
pain, but there are positive findings. A 2012 NIH-funded study (Bronfort et al., 
Annals of Internal Med.) with 272 patients found that for mechanical neck pain, 
chiropractic SMT and home exercise were both more effective than pain 
medication after 12 weeks – about 57% of the chiropractic group saw a 75% pain 
reduction vs. only 33% of the medication group[56]. Even at one year, the 
drug-free groups maintained better improvement than the meds group[57]. For 
headaches, especially cervicogenic headaches (originating from neck issues), 
trials have shown benefit: one trial found that 8 sessions of upper cervical and 
thoracic adjustments were more effective than exercise for cervicogenic 
headache, with effects lasting at least 3 months[58]. Another study observed a 
dose-response where more chiropractic visits led to fewer headache days for 
chronic neck-related headaches[59]. 
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●​ Comparison to Physical Therapy: A frequent question is how chiropractic stacks 
up against physiotherapy. Evidence suggests they are roughly comparable for 
certain conditions. For example, a randomized trial published in the New England 
Journal of Medicine found no significant differences in outcomes between 
patients treated with chiropractic manipulation vs. physical therapy exercises for 
low back pain – both groups did better than a minimal intervention group, and 
results were similar to each other[60]. A 2021 review echoed that spinal 
manipulation is as effective as recommended therapies like exercise for chronic 
low back pain[61]. The American Chiropractic Association summarizes that 
moderate evidence indicates chiropractic care for low back pain is equally 
effective as standard physical therapy in outcomes[62]. This parity can be a 
selling point (chiropractic is another evidence-based choice), but it also means 
chiropractic is not necessarily superior to active rehab – an integrated approach 
may be best. 

●​ Opioid Crisis and Chiropractic: Notably, studies have shown that chiropractic 
usage is associated with reduced opioid use. An analysis of 2020 health data 
found that patients who saw a chiropractor first for back pain had 90% decreased 
odds of both early and long-term opioid use[63]. Another study found chiropractic 
users had 64% lower odds of getting an opioid Rx than non-users[64]. The VA 
health system study in 2025 (Lisi et al.) concluded chiropractic care can be an 
important component of opioid-sparing strategies[65]. These statistics 
underscore a public health benefit: by providing pain relief, chiropractors may 
help patients avoid or reduce reliance on opioids, a major selling point in 
marketing (though one must be careful to frame it appropriately and not 
over-promise “we get you off opioids” without patient-specific nuance). 

●​ Sports performance and mobility: There is less formal research on athletic 
performance, but small studies and lots of anecdote support chiropractic for 
improving range of motion or recovery. One study in Spine (2018, Leininger et 
al.) found that spinal manipulation plus home exercise had better outcomes and 
lower overall costs for neck pain than supervised rehab exercise alone[66]. 
Athletes often cite that regular adjustments reduce minor aches and allow better 
training consistency. While hard outcomes like sprint time or jump height aren’t 
well documented, athletes in surveys report subjective benefits (faster recovery, 
sense of better flexibility). This aligns with evidence that chiropractic can improve 
neuromuscular function: e.g., a small trial found that after cervical adjustments, 
athletes had slightly improved hand-eye coordination and response times[67] 
(though this area needs more research). 

●​ Safety: Overall, chiropractic adjustments, when performed by a licensed 
professional, have a good safety record for musculoskeletal conditions. Common 
side effects are short-term muscle soreness or fatigue post-adjustment[68], 
similar to how one might feel after starting a new exercise. Serious 
complications, such as strokes from cervical manipulation or cauda equina 

https://www.nejm.org/doi/full/10.1056/NEJM199810083391502#:~:text=A%20Comparison%20of%20Physical%20Therapy%2C,and%20no%20significant%20differences
https://pubmed.ncbi.nlm.nih.gov/30867144/#:~:text=trials%20pubmed,recommended
https://pmc.ncbi.nlm.nih.gov/articles/PMC7151187/#:~:text=,of%20LBP%20over%20six%20months
https://www.acatoday.org/research/what-research-shows/#:~:text=Reducing%20the%20Need%20for%20Opioids
https://www.acatoday.org/research/what-research-shows/#:~:text=Chiropractic%20users%20had%2064,opioid%20prescription%20than%20non%20users
https://www.acatoday.org/research/what-research-shows/#:~:text=The%20results%20of%20a%20study,%E2%80%9D
https://www.acatoday.org/research/what-research-shows/#:~:text=,%282016%29%20Spine
https://www.steinchiropractic.com/blog/does-chiropractic-actually-work-science#:~:text=,help%20muscles%20fire%20more%20efficiently
https://www.health.harvard.edu/blog/should-you-see-a-chiropractor-for-low-back-pain-2019073017412#:~:text=


syndrome from lumbar manipulation, are exceedingly rare – on the order of 1 per 
millions of adjustments. However, because these risks are often publicized when 
they occur, it’s important to note the current evidence: “Conclusive evidence is 
lacking for a strong association between neck manipulation and stroke, but is 
also absent for no association.”[25] In plain terms, it hasn’t been proven that neck 
adjustments cause strokes regularly (many cases appear coincidental or due to a 
pre-existing arterial dissection), but since we cannot rule it out entirely, caution 
and informed consent are advised. Reputable chiropractic organizations promote 
careful patient screening for stroke risk factors and technique modifications to 
mitigate any risk. 

Regulatory and Compliance Considerations 

Marketing health services like chiropractic comes with legal and ethical responsibilities. 
The Federal Trade Commission (FTC) and Food & Drug Administration (FDA) (for 
devices/supplements some chiros use) are watchful of health claims in advertising, and 
state chiropractic boards also enforce rules on how chiropractors can present 
themselves. Key guidelines include: 

●​ Truthful, Evidence-based Claims: The FTC’s truth-in-advertising laws require that 
any health-related claims must be truthful and supported by scientific 
evidence[69]. This applies to explicit statements and implied claims. For 
example, a chiropractor should not advertise “cures fibromyalgia” or “guaranteed 
to fix your back pain” because such claims are not conclusively supported or 
could be misleading. Even implied claims count – if an ad shows images of a 
spine and says “end your pain for good,” it implies a cure and would need solid 
evidence or appropriate qualifiers. The FTC’s Health Products Compliance 
Guidance (2022) provides a framework: identify all direct and implied claims in 
your marketing, then ensure you have a reasonable level of scientific 
substantiation for each[69][70]. If you don’t, either adjust the claim or include 
clarifying language. 

●​ No Misleading Omission: The FTC also warns that leaving out critical information 
can make an ad deceptive[71]. For instance, if a chiropractor advertises a 
“special spinal correction for sciatica” but it only helps certain cases, failing to 
mention limitations or who it’s for could mislead. Or if there are risks (even 
minor), one should not label a treatment “risk-free” without qualification. In 
practice, chiropractic ads typically stay simple (“safe, effective relief”) and avoid 
discussing risks at all – which is generally fine since minor risks are well-known. 
But if a chiropractor were marketing something like an internal supplement or an 
unconventional treatment, they’d need to be careful not to omit disclaimers. 

●​ Avoiding Unsubstantiated Disease Claims: Chiropractors must be cautious about 
claims outside of musculoskeletal issues. The FDA/FTC have cracked down on 
some chiropractors especially in areas like stem cell therapy or nutrition. For 
example, during COVID-19, the FTC took action against practitioners (including 
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some chiros) who falsely marketed adjustments or supplements as COVID-19 
treatments[72]. As a rule, chiropractors cannot claim to prevent, treat, or cure 
diseases like infections, cancer, diabetes, etc., without robust evidence. Most 
stick to claims about back pain, headaches, wellness, which are within their 
scope and easier to substantiate. Even then, phrasing should be moderate (e.g., 
“can help relieve low back pain” is better than “will cure your back pain”). 

●​ Testimonials and Endorsements: If using patient testimonials in marketing, the 
FTC requires that typical results be disclosed if the testimonial is not 
representative. For example, if a patient says “Chiropractic fixed my 30-year back 
pain in one visit!”, that’s extraordinary. The ad should include a disclaimer like 
“Results vary” or have data to show it’s typical. Also, if any compensation or 
incentive was given for a review, that must be disclosed. Most chiropractors 
simply use authentic unpaid testimonials and ensure they’re not edited to be 
misleading. 

●​ Professional Titles and Credentials: State laws govern how chiropractors can 
refer to themselves. In California, for instance, Doctors of Chiropractic (DC) can 
use the title “Dr.” or “Doctor” as long as “DC” or “Chiropractor” is also indicated 
(to not be confused with MD). They cannot call themselves “physician” in a 
context that implies an MD/DO. Also, advertising oneself as a “specialist” in 
something like “neurology” or “orthopedics” requires actually having the 
recognized certification in that specialty (such as a DACNB for neurology). 
Misrepresentation of credentials is taken seriously by boards. 

●​ No Guarantees of Cure: It’s both an ethical guideline and often a legal one (per 
state board regs) that healthcare providers should not guarantee results. 
Chiropractors in ads or consults should avoid absolute guarantees (“100% 
success” or “money-back cure”). Instead, use wording like “we have helped many 
patients with X” without promising a cure. The Illinois Chiropractic Society notes 
that ads shouldn’t over-promise, and any claims of effectiveness should reflect 
what a reasonable body of evidence or clinical experience supports. 

●​ Informed Consent – especially for cervical adjustments: There is a trend (even a 
recommendation in a 2025 article[73]) that chiropractors should ensure patients 
are informed of the (very low) risk of serious complications like stroke from 
cervical manipulation. While it’s more of a clinical practice guideline than an 
advertising one, some choose to mention safety in educational content. For 
instance, a blog might say “Chiropractic is very safe; serious side effects like 
stroke are extremely rare (approximately 1 in a million adjustments)[25].” Being 
transparent can build trust, but advertising materials typically emphasize 
positives. Still, ethically, once the patient is in the clinic, obtaining a signed 
informed consent that mentions risks is standard. 

●​ FDA considerations: If a chiropractor sells supplements, orthotic devices, or uses 
modalities (laser therapy, etc.), they must be mindful of FDA rules. They shouldn’t 
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claim a supplement treats a disease (supplements can only claim to support 
structure/function). Any device used (like cold laser or decompression table) if 
mentioned in ads, should be described in a way consistent with its cleared use. 
E.g., one can say “Spinal decompression to relieve pressure on discs” but not 
“This machine will regenerate your discs completely” unless evidence exists. 

●​ Recent crackdown examples: The FTC has pursued chiropractors for deceptive 
marketing in some cases. One example: a group of chiropractors were fined for 
advertising stem cell injections as a cure for pain and arthritis without 
evidence[74][75]. This shows that pushing beyond accepted claims can lead to 
legal trouble. Likewise, any involvement in multi-level marketing of supplements 
or dubious products can draw scrutiny if claims aren’t carefully reined in. 

Implication for copywriting: All health claims we make must be grounded in the kind of 
evidence summarized earlier. We can say things like “Chiropractic has been shown to 
provide modest short-term relief for back pain”[52] or “Studies indicate it can improve 
function and satisfaction when added to medical care”[53]. We must avoid saying 
“Chiropractic will cure you” or claiming 100% success. We can highlight being a 
non-drug alternative recommended by guidelines[50], and the aim to reduce reliance on 
opioids (carefully, e.g., “many patients are able to avoid pain medications with 
chiropractic support” supported by those opioid studies). 

Also, when addressing the skeptical viewpoints, we should do so factually: for example, 
acknowledging “While some people worry about safety, research shows serious 
complications are very rare[25]” – this tackles the prejudice with evidence in a compliant 
way. 

Finally, on the American Medical Association (AMA) / referrals front: Historically, the 
AMA discouraged MDs from referring to chiropractors (going back to a conspiracy to 
“contain and eliminate” chiropractic, which ended with an antitrust lawsuit victory for 
chiropractors in 1987). Nowadays, relations are better and some MDs do collaborate, 
but pockets of disdain remain. From a compliance perspective, it’s fine to mention that 
collaboration is increasing (anecdotally, “Many patients tell us their MD actually 
recommended they try chiropractic for their back pain” – and indeed, one chiropractor 
noted “Most stories from patients lately tell me their MDs are supportive of it.”[76]). This 
indicates it’s acceptable to position chiropractic as a complementary therapy that 
enlightened medical professionals respect, rather than framing it as at odds with 
medicine. 

In short, advertising chiropractic requires walking the line of optimism and realism: 
highlight benefits and differentiators (natural, holistic, patient satisfaction, evidence of 
effectiveness), but do not cross into unsubstantiated health claims or guarantees. And 
always maintain transparency about who you are (a chiropractor, not an MD) and what 
you offer. By following FTC guidance – ensuring all implied promises in the copy have 
backing – we both abide by regulations and build credibility with an increasingly savvy 
audience. 
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Trends & Curiosity Angles 
The chiropractic field is not static; new techniques, tools, and trends continue to 
emerge, and public curiosity about chiropractic (often driven by viral content) is high. 
Tapping into these trends and “curiosity hooks” can make marketing more engaging. 
Here are some notable trends and angles: 

Emerging Techniques & Services 
●​ Instrument-Assisted Adjustments & Soft-Tissue Therapies: Many chiropractors 

now use instruments like the Activator (a small spring-loaded device) or tools for 
Instrument-Assisted Soft Tissue Mobilization (IASTM) (e.g., Graston technique 
stainless steel tools). These offer a gentler alternative to manual adjustments. 
IASTM is gaining traction – courses teaching chiropractors to use tools to break 
down fascial restrictions are popular[77]. The trend resonates with patients who 
are nervous about “cracking” sounds; clinics advertise these methods as “gentle, 
no popping” adjustments. Additionally, tools like percussive massage guns and 
therapeutic ultrasound are being integrated to complement adjustments. 

●​ Functional Neurology & Holistic Integration: Some chiropractors pursue 
advanced training in functional neurology, applying chiropractic in treating 
neurological conditions or complex cases (e.g., balance disorders, 
post-concussion syndrome). The trend of integrating neurological exercises with 
chiropractic is notable in states like Minnesota[78]. This gives rise to branding 
like “Brain-based chiropractic” or clinics that do balance and eye-movement 
exercises alongside spinal adjustments. Similarly, integration with nutrition and 
functional medicine is a mini-trend – a subset of DCs become certified in clinical 
nutrition or even naturopathy, aiming to treat the “whole patient.” For example, 
recommending anti-inflammatory diets or supplements to support 
musculoskeletal healing. This caters to patients looking for a one-stop holistic 
doctor for wellness, beyond just spinal manipulation. 

●​ Posture Correction Programs: With the epidemic of tech neck and sedentary 
lifestyles, chiropractors are emphasizing posture. There’s a rising trend of 
offering digital posture analysis, custom exercise programs, and even posture 
wearables. A Certified Posture Exercise Professional (CPEP) certification has 
grown in popularity, enabling chiropractors to market themselves as posture 
experts[79][80]. These practitioners often run workshops or challenges (e.g., 
“30-day posture challenge”) and sell ergonomic products. For patients, this is 
attractive as it addresses not just pain but the root postural habits. Globally, 
posture-focused chiropractic is becoming a recognized niche, highlighting how 
tech (like posture apps or smart sensors that alert slouching) is merging with 
chiropractic care. 

●​ Advanced Spinal Decompression & Modalities: Techniques like non-surgical 
spinal decompression (using specialized tables to gently traction the spine) are 
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being adopted for patients with disc herniations or sciatica. In Iowa, for instance, 
chiropractors report “remarkable results with advanced spinal decompression for 
herniated discs, sciatica”[81]. Many clinics invest in decompression devices and 
market them as a high-tech offering to attract those considering surgery. 
Additionally, cold laser therapy (LLLT), shockwave therapy, and electrical 
stimulation are modalities many modern clinics incorporate. This trend is 
essentially chiropractors borrowing from sports medicine and physical therapy 
toolkits to broaden their treatment scope. 

●​ Dry Needling and Acupuncture: Once almost exclusively in the realm of physical 
therapists or acupuncturists, dry needling (using acupuncture-like needles to 
release trigger points) is now embraced by some chiropractors (where scope 
laws allow). Particularly in states like New Mexico, DCs are adding dry needling 
to help with muscle pain and tough trigger points[82]. A chiropractor might market 
that they offer “chiropractic and trigger point dry needling under one roof,” 
appealing to patients interested in western-style acupuncture for pain relief 
without seeing a separate provider. This reflects the overall trend of chiropractors 
becoming “multimodal” – not just doing adjustments but also soft-tissue work, 
exercise, nutrition, etc., to compete in a multidisciplinary pain relief market. 

●​ Telehealth & Wearables: The COVID-19 era accelerated telehealth adoption, 
even for chiropractors (though you can’t adjust via Zoom, they provided guided 
exercises, ergonomic consults, etc.). Looking forward, some chiropractors are 
leveraging wearable technology – e.g., giving patients activity trackers or posture 
sensors and monitoring their data. In tech-savvy areas like Seattle, chiropractors 
use wearables to track patient progress and compliance with exercises[83]. 
Imagine a chiropractor who uses a patient’s smartwatch data to see if their sleep 
improved after treatment, or an app where patients log their pain levels daily. This 
data-driven approach is emerging as a trend to quantify outcomes and 
personalize care (and it aligns with the broader healthcare trend of remote 
patient monitoring). 

●​ Specialized Senior Care: As the population ages, there’s a trend of tailoring 
chiropractic care to seniors. This includes training in osteoporosis management – 
chiropractors using very gentle techniques (like low-force instruments or blocking 
techniques) for patients with fragile bones[84][85]. They also incorporate 
fall-prevention exercises, bone density nutritional counseling, etc. Some 
practices now market “Senior Day” adjustments or have special equipment (e.g., 
tables that raise up so elderly patients don’t have to climb or bend). This 
specialization is partly trend-driven by demographics, and it’s giving chiropractors 
a chance to fill a gap for seniors who want pain relief but have limitations that 
make regular adjusting risky. Collaboration with geriatricians or being part of 
Medicare Advantage wellness networks could become more common – the 
article noted DCs increasingly working with geriatricians, PTs, nutritionists in a 
multidisciplinary approach for seniors[86]. 
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Social Media & Viral “Chiro” Phenomenon 
●​ Viral Adjustment Videos: Chiropractic adjustments have oddly become an 
internet sensation, garnering millions of views on TikTok, YouTube, and 
Instagram. Videos often feature dramatic “cracks” – for example, the popular 
Y-strap adjustment where a strap is used to decompress the entire spine with a 
big “POP” noise. Viewers are fascinated (some cringe, some find it satisfying). 
Chiropractors like Dr. Joseph Cipriano or Dr. Beau Hightower have built huge 
followings by posting these treatment videos. The “crack addict” trend (people 
who love hearing joint pops) is real, and it draws interest to chiropractic. A 
marketing blog noted that using an eye-catching adjustment video in a Facebook 
ad can stop scrollers in their tracks[87]. The intense audiovisual of an adjustment 
has an ASMR-like appeal – people describe the sound as oddly satisfying. This 
viral content serves as both entertainment and advertisement, indirectly. Many 
patients say they became curious about chiropractic after watching these videos: 
“I saw this TikTok chiro who helped a weightlifter with one crack – I thought 
maybe it could help me too.” 

●​ Extreme Cases and “Miracle” Stories: Some viral stories feed curiosity, such as 
videos titled “Man couldn’t walk for months – watch chiropractor give his life 
back” that circulate on Facebook. One famous case was of a young man, 
Muntathar, who could barely stand upright; a YouTube video series showed a 
chiropractor (Dr. Tubio in Houston) doing weeks of adjustments and rehab, and 
the man dramatically improved. These kinds of “chiropractic saved me” stories 
(whether somewhat staged or genuine) create buzz. They present chiropractors 
almost like miracle workers for cases where other treatments failed, which 
prospective patients find intriguing. On Reddit, threads appear like “Did you see 
that video of the paralyzed guy who walked after an adjustment – is that real?” 
This curiosity can lead people to at least investigate chiropractic when they 
otherwise wouldn’t. 

●​ Myth-busting & Education Content: Alongside the flashy crack videos, there’s 
also a trend of chiropractors on social media doing myth-busting posts – likely 
because they know the prejudices out there. For example, Instagram reels where 
a chiropractor addresses “No, we don’t actually ‘put bones back in place’ – here’s 
what the cracking sound really is…” or “Chiropractic vs. Physical Therapy: Why 
not both?”. These educational snippets aim to disarm skepticism in a shareable, 
friendly way. They often get circulated by fans trying to convince their friends or 
family that chiropractic is legit: “See this chiropractor explain how safe neck 
adjustments are.” 

●​ Challenges and Engagement Posts: Some chiros use social trends to engage 
people: like the “flexibility challenge” where they show before/after an adjustment 
how far someone can bend, or participating in trending memes (e.g., the “how it 
started vs how it’s going” meme with X-ray images pre- and post-treatment to 
show improvements). Others tap into seasonal topics: “Text Neck Tuesday” 
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social posts reminding followers to stretch, or “Crack an egg, not your back – tips 
for Easter lifting” fun pun posts. This keeps chiropractic in the social media 
conversation beyond just serious medical talk. 

Curiosity Hooks & Old Wisdom Angles 

Marketing copy can leverage curiosity by invoking the unexpected or little-known facts 
about chiropractic and health: - Ancient Origins / “Old is New”: While chiropractic as a 
profession started in 1895, spinal manipulation has roots going back to ancient times 
(Hippocrates wrote about spinal manipulation). A curiosity angle could mention that 
traditional bone-setting existed in many cultures – implying chiropractic is a modern 
revival of age-old wisdom of fixing the spine for health. People love the idea of “ancient 
secrets” (even if chiropractic is more modern, linking it to ancient practices gives a 
mystical appeal). 

●​ Founder’s Story: The story of D.D. Palmer, the founder of chiropractic, has 
intriguing elements: he claimed the first adjustment restored a man’s hearing. 
That almost sounds like lore – and indeed it is often recounted. Copy might use 
this as a hook: “Did you know chiropractic began when a man’s hearing was 
allegedly cured by an adjustment? While we can’t promise to cure hearing loss, 
that 1895 event sparked exploration into how aligning the spine impacts the 
nervous system – the core principle of chiropractic”. It’s a curiosity-piquing 
anecdote that can then segue into modern evidence. 

●​ Conspiracy or Suppression Stories: Historically, chiropractic faced opposition 
from the medical establishment. A notable event was the Wilk vs. AMA case 
where it was revealed the AMA had a campaign to label chiropractors quacks. 
This can be subtly leveraged: “Once dismissed by mainstream medicine (the 
AMA actually tried to contain it for decades), chiropractic is now sought by 
millions – a testament to people’s experiences.” It frames it as a bit of a triumph 
over adversity, which intrigues consumers (everyone loves an underdog). One 
could even mention, carefully, the idea that “in the early 1900s, some believe 
chiropractic knowledge was suppressed because it threatened the medical status 
quo” – without diving into true conspiracy, it hints that “what else might ‘they’ not 
want you to know?” This emotional trigger can be effective if not overused. 

●​ Unusual Techniques that Spark Questions: There are fringe techniques within 
chiropractic that, while not mainstream, generate curiosity. For example, Network 
Spinal Analysis (popularized by Tony Robbins) where practitioners barely touch 
the patient and yet patients have energetic releases – some videos show 
patients experiencing intense emotional responses from light touches. Or Applied 
Kinesiology, where muscle testing is used to diagnose issues – it looks like 
muscle “magic” to laypeople. While a science-driven chiropractor might not use 
these, referencing them in content (even to clarify or debunk) can hook readers. 
Like, “You may have seen videos of chiropractors waving their hand and patients 
falling down crying – that’s a specialized approach called XYZ. It’s different from 



what we do, but it shows how chiropractic is a broad field with fascinating 
approaches.” This addresses the curious things people might have seen and 
positions the writer as knowledgeable. 

●​ Pop Culture and Celebrity Buzz: Chiropractors treating celebrities or appearing 
on TV also create talking points. E.g., a famous YouTube of a UFC fighter or NFL 
player getting adjusted and crediting it for their performance. Or celebrity moms 
saying they got adjusted during pregnancy (Jessica Alba, for instance, has 
spoken about it). Mentioning these in passing can lend trendiness: “Even stars 
like [Celebrity] have sworn by their chiropractors to stay in top shape.” Another 
pop culture curiosity: chiropractic scenes in TV shows (there was an episode of 
“Keeping Up with the Kardashians” featuring a baby chiropractor adjusting an 
infant, which stirred conversation). These little references show awareness of 
what the audience might also have seen. 

●​ Myths (Cracking Knuckles causes Arthritis?): Common health myths often get 
tied in. People often ask chiropractors: “Is it true cracking your knuckles or back 
will cause arthritis?” A curiosity-driven section in copy could pose that question 
then answer it: (No, that’s a myth; studies have shown no link, the sound is gas 
release in the joint[88]). Tackling such myths engages readers because you’re 
answering questions they didn’t even know they had. 

Using these curiosity angles in copy – perhaps as intriguing subheadings or email 
subject lines – can significantly increase engagement. For example: “Chiropractic and 
the TikTok ‘Crack’ Craze – Why Millions Are Watching” or “The Spine ‘Secret’ Big 
Medicine Tried to Ban” or a playful one like “What Do Camels Have to Do with Your 
Posture? (A Chiropractor Explains)” – the latter plays on a hook mentioned in a 
marketing example where an ad started with “What’s the difference between a human 
and a camel?” to segue into posture (camel has a hump)[89]. It’s unexpected and 
makes the reader curious enough to continue. 

Incorporating trends (like new tools or techniques the clinic offers) shows that the 
practice is modern and continually learning, which builds trust. Incorporating curiosity 
hooks makes the content enjoyable and shareable, reaching more people. The key is to 
tie the hook back to a meaningful message about the chiropractic service or philosophy, 
so it’s not just clickbait but actually reinforces the brand’s value. 

Synthesis & Core Beliefs of Chiropractic Patients 
Amid all this data, at the heart we ask: What core beliefs and desires do chiropractic 
patients hold about their health and life? From the research, a unifying theme emerges: 

Chiropractic patients believe in living an active, natural, and whole life, free from the 
shackles of pain. They often feel modern life has worn them down – hours at a desk, 
past injuries, stress – and they’re skeptical of simply masking the symptoms with pills or 
risky surgeries. Deep down, they yearn for a solution that aligns with their values: 
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something that restores their body’s ability to heal itself, so they can get back to what 
matters – family, work, hobbies – and feel “whole” again. 

In their own words, it might distill to: “I want to stay active and pain-free as I age, but 
everyday life (and past wear-and-tear) has wrecked my body. I’m skeptical of quick fixes 
or loading up on meds – I just want my body to work right naturally, so I can live life on 
my own terms.” 

Family and independence are big drivers: “I don’t want to be the grandparent who can’t 
pick up their grandkid” or “I want to come home from work and actually play with my 
children instead of lying down with an aching back.” There’s a belief that health is 
wealth – that being pain-free and functional is key to being a good parent, partner, or 
professional. They see chiropractic as a means to that end: a way to honor their body 
and values by avoiding too much reliance on drugs, by addressing problems at the 
source, and by trusting in a holistic approach to keep them going. 

Ultimately, chiropractic patients hold a hopeful core belief: the body is designed to heal 
and thrive when aligned, and with the right care, they can get back to living fully – 
actively, naturally, and confidently. This belief propels them to seek chiropractors as 
partners in achieving that vision of a healthy, happy life. 
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